17 2 ( ) Vol. 17 No. 2
2023 6 Journal of Shijiazhuang Tiedao University(Social Science Edition) Jun. 2023

:2095—0365(2023)02—0082—07

9
( , 300222)
:G125 :A DOI:10. 13319/j. cnki. sjztddxxbskb. 2023. 02. 12
“ 991145 ’“ A
99[1]46 .
b b b
“ ( ) “ »
’
7 1. ;
:2022—11—06
* ”(20BKS085) ;
“ 7 (YJSKC2021S63) ;
“ ”(2021YJGAO05)
(1999—), , : o
’ (1. ( )

2023,17(2) . 82-88.

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



° °
’
~ ~
’ ’
b ’ b
“ ”
’ ’
“ 94 ”
’
’ ’
° °
2. ) N
’
“
° ’
(3]
° ’
) ’
o
b
’
b
° ’
’
’
’
’
’ ° ’ ’
«“
) ’
b
~
’ ~
1 »[5) “
. ’ °
”
’
’
’ ’ ’
“
° o
’
’
° ) ’
9 [4]208
° o
’ ’
’ ’ ’
’ ’
° ’
b
~ ~ ’
«“ ”

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



84 ( ) 17

1. ,
’
’
°
o
’
’
’
’
o
o
’
N ’
°
o
N )
’
’
°
o
’
° .
“ ”
’ o
’ 2. ’
’
° ’
“ ”
o
“ oo
’ ’
’
4 o
° ’ .
’
’ N o N
) o
3. ,
“ ” “ ”
’
“ 2 “ oo»

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



b o o
3 “
. b
’
»[7]
’ ’
o
A N o
4 ’
’ ’ ,
N ° ’ ’
o
° 3.
b
N ’
“ ”»
°
b ’ b
b
o
b
o
°
( ) ~ )
’
b b
“ b ANTS o ”
’
1. ’ H
’ ’ N )
° Y AY o
’ Y
°
Y b
b
s TikTok
°
b
o ~
b
b
b
b b
b
°
o
2 ’ )
’
b
R 1. )
o
’
b o

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



86 ( ) 17
“
°
’ ’
9904783
N ° N
’ ’
«“
°
’
¢ ) ,
’ ’
2»[8]
° ’
’ 1. ’
’
) ’ .
«“
’ ’ °
¢ M
’ ’
’ ’
. R 0»[9]
2. R .
4 ’
’
’ ’
°
, . , ,
)] § ,
) ) . .
o ’ ’ N N
’ [}
’ ’
2. ,
’
~ ~
’ ’ o
° ~
3. s .
’
9[10]
°
’ ° ’ ’
)
° ’ ’
“
°
“ ]
. \RCEP ,
’ ’ ’
»[11]
’ ~ °

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



’ H ’ )
’ H ’
~ ’ °
. 2. ,
°
3. s
’
b ° Y b
“
° °
b b b
b b
»[12]
b o
’ ~
o b b
b A} o
o b °
b b
b o
’ b 9
° b b
Ay b ’ b o
3. s

3 9 »[13]
b

»[1]22
b

(1] . [M].
,2022.

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



88 ( ) 17

[2] ) C 4 H[MIL : [Jl. ,2022(14) :39-41.
,2022:317. [9] .
[3] . L1l (
— ),2017,11(02) ;72-77.
(M. : ,2017:13. [10] . [1]. .2022
[4] . (14) :42-44.
[M]. : ,2017. [11]
[5] . (M. : L. ,2021(10) ;
,2015,2. 26-29.
(6] . [12] .
0. ,2022(03) :55-63. L. ,2019(25) :136-137.
[7] . L1l [13] , . :“ ”
,2022(02) :119-122. LJl . 2022 (10) ;
[8] , ) 105-117.

Research on the Paths to Improve the International

Communication Capability of Chinese Culture in the New Era
Zhang Tianyi, Xing Hongmei
(School of Marxism, Tianjin University of Science and Technology, Tianjin 300222, China)

Abstract: The international communication of Chinese culture is an important constituent to
strengthen and refine China’s overall international communication capability. It is of great significance
to enhance China’s cultural soft power, intensify China’s international voice, and to propel the build-
ing of a community with a shared future for mankind. It is necessary to improve the international com~
munication capability of Chinese culture in the New Era. Since the New Era, general secretary Xi Jin-
ping has made a series of strategic arrangements, the international communication capability of Chi-
nese culture has been enhanced remarkably. However, there are still some problems to be solved,
such as the incomplete contents of communication, the weak pertinence of the communication strategy
and the strong dependence on communication tools. To improve China’s international communication
capacity substantially, it is needed to demonstrate the connotation of Chinese culture comprehensive-
ly, respect the cultural characteristics of various countries, and to create independent and innovative
international media.

Key words:; Chinese culture; cultural confidence; international communication capability; innova-

tion path



