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Social Context on Urban Residents’ Participation Intention in

Garbage Classification: A Case Study of Nanchang City

Zhang Qiyao, Yang Zhiqing, Yan Lanping

(School of Economics and Management, East China University of Technology., Nanchang 330013, China)

Abstract: There is a closely relationship between social context and urban residents’ participation

intention in garbage classification. The role of social context in guiding and shaping urban residents’

garbage classification behavior has attracted more and more attention. Based on S-O-R theory, a con-

ceptual model of social context on the urban residents’ participation intention in garbage classification

was established by taking perceived value as the intermediate variable. According to the collected 309

valid sample data, it is found that government policies have a significant positive impact on the urban

residents’ participation intention in garbage classification, while social norms have no significant im-

pact. Self-value has a significant positive effect on the urban residents’ participation intention in gar-

bage classification, while social value has no significant effect. The self value plays an intermediary

effect in the influence of government policies and social norms on the urban residents’ participation in-

tention in garbage classification.

Key words: social context; perceived value; urban residents; participation intention in garbage classifica-

tion



