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Analysis of Educational Value and Realization

Path of Chinese Railway Cultural Spirit
Han Xuhong', Chen Chen’

(1. College of Electrical Engineering, Southwest Jiaotong University, Chengdu 611756, China;

2. Office of Party and Administration, Southwest Jiaotong University, Chengdu 611756, China)

Abstract : The spirit of Chinese railway culture is the precious spiritual wealth left to us by the de-
velopment of China’s railway industry. Based on the development history of Chinese railways, this ar-
ticle deeply explored the Chinese railway cultural spirit that bred, developed and formed under the in-
fluence of various social and historical factors, and analyzed the main content and the core values of
Chinese railway cultural spirit system, as well as the values of times which integrate the Chinese rail-
way cultural spirit into the education of ideals and beliefs of college students in the new era. Finally,
it is concluded that through the concept identification, professional courses, cultural practice, cultural
environment and other approaches, it can give full play to the educational role of Chinese railway cul-
ture spirit, which has certain enlightenment significance for opening up new ways and exploring new
methods for ideological and political education in colleges and universities.

Key words: railway cultural spirit; educational value; ways of realization
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Research on Causes of College Students’ Network Consumption Alienation and

Its Correction and Support: A Case Study of X University in Anhui Province

Xia Tao
(School of Social and Political Science, Anhui University, Hefei 230601, China)

Abstract: The alienation of network consumption is gradually becoming one of the emerging prom-
inent problems in China’s consumer society. Taking X university in Anhui province as an example,
this study attempts to combine questionnaire survey with unstructured interview to obtain relevant da-
ta and analyze the phenomenon of network consumption alienation of contemporary college students,
which can be divided into four performance types: consumption structure alienation, imbalance of
main body’s income and expenditure, uneven consumption nodes and distortion of commodity function
selection. Multidimensional analysis shows that the formation of this phenomenon is closely related to
the increase of consumption funds, the change of consumption concept, the renewal of consumption
tools and the influence of external environment. In order to prevent and avoid this phenomenon, it is
needed to call for the return of commodity publicity to the use value, strengthen the cultivation of ra-
tional consumption concept, strengthen the recognition of the identity of consumers, improve the rate
of consumption transformation and upgrading, and play the role of family education. It is needed to
work together in many ways in order to make a breakthrough.

Key words: college students’ alienation of network consumption; symbol consumption; identity



