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Abstract: The paper analyzes the issues that affect and prevent Gaocheng Palace Lantern industry
from transformation and development. It then proposes three aspects of countermeasures as to the
sustainable development and the goals of the industry. The key is first to adjust the structure of the
industry, optimizing the industrial clusters to enhance efficiency. Secondly, apply the age and social
characteristics filled by of modern design theory in the process of inheritance and innovation so as to
enhance the connotation palace lanterns. Finally, strengthen awareness of brand names in Gaocheng
Palace Lanterns, building up a platform for realizing information resources sharing.
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