10 3 ( ) Vol. 10 No. 3
2016 9 JOURNAL OF SHIJTAZHUANG TIEDAO UNIVERSITY(SOCIAL SCIENCE EDITION) Sep. 2016

:2095-0365(2016)03-0102-05

( . 236037)
’ “ + ” b ’
:G641 :A DOI:10.13319/j. cnki. sjztddxxbskb. 2016. 03. 21
. . (G

“

‘omnimedia’,
Martha Stewart Living Omnimedia (MSO)

9[1] “ o 1999 .
. 4 .34 .
R This Morning
AskMartha . 330
' 17
. MSO
’ , »[2]
:2015-03-25
(1979—), s : °
(2016DJSZ02) ; (2013]JYZD08)
. [Jl.

,2016,10(3) :102-106.



103

”»

2014

N N
’
’ s
o
~ N ’
N
N N
’
N
’
o
N N N
N N N
’ N N ~
1) ’
’
o
N N N N
N N
’
’
N
o
’
“ ”
’ N
“
o ’
’ ¢ ’

)
6. 68

99 4]
N
“
N
N
”»
”
”»
.
’
.
“
’
¢ 36
¢ 2015
b

5.94

“ 88.9%,

QQ

o

20. 6% ,7

N
N b
o
N 1)
b
N b
’ A

6

48. 8%,



104

10

o
N N
N
o ’
“ ”»
’
’
“ ” “
b Y
o
““
Y ’
”
2013 8 19
“
’ ’
”
°
’ N N
°
20 30
«
’
’ H
’
¢ ’
o ’ N
3 s »[6]
o
N
“ ”»
b o b
N N
’
)
2 Y

“
°
9[8]
°
~
N
’

[ 7]



3 : 105

, 3 ) »[11]
. . 7 ) 2
, 13.52%,2~10 33.52%,
. 10~ 20 34. 48%, 20
18 48% 701

) QQ . . APP ,
0”[7] s y
APP , .

APP .

’
b ° A N A
b o
o
b
¢ ) .
o b
b A
’
o Al ’
“
N ~ ~ ’
”»
’ o ’
N N
b
o ’
o v ( v .
’ ~ N
>> “
9 ’ A ’
b o b

9[10] «

o

2014 6 30 .



106 ( ) 10

[1] , . [Jl. ,2015(11) 113,
[Jl. ,2014(3) :35. [8] . [M]. : ,
[2] . “ "1 ,2010(3) 32, 2014 :250.
[3] . ” [Jl. [9]
,2010(6) :15. . . ,
[4] . — [N ,2014-8-19
L. (D.
,2012(8) : 104. [10] . .
[5] .36 [N].
[EB/OL]. (2005-07-23). http://www. ce. cn/ ,2015-1-20(1).
xwzx/gnsz/gdxw/201507/23/120150723 6022843 3. [11] s
shtml. Ul ,2015(6) :107.
(6] . (M. : , [12]
2011.176. LIl : ,2015
[7] . (4):68-72.

Ideological and Political Education Work Idea Change and

Paradigm Innovation in the Age of Omnimedia

Hao Haihong, Zhang Jian
(Fuyang Normal College, Fuyang, 236037, China)

Abstract: With the development of network, information and communication technology, the pat-
tern of ideological and political education of college students have changed greatly. College students’
ideological and political education faces huge challenges, which also open to new opportunities for us.
The thought leading platform of all the media gradually developed into ideological and political educa-
tion main network channels of college students. Ideological and political educators should deepen the
understanding and cognition of the connotation the omnimedia concept. And with new thinking “Inter-
net + ideological and political education”, it is needed to pay attention to the individualized demands,
accept the object correspondence college students under the new media environment, change the ideo-
logical and political education idea, make full media ideological education platform, expand new field
of ideological and political education work, so as to form a new network media propaganda team, take
the network ideological and political education main land, innovate the ideological and political educa-
tion communication paradigm, new media literacy education for college students, innovate all the
media environment of college students’ ideological and political education work paradigm, and
strengthen the timeliness and effectiveness of the ideological and political education work under the
media environment.
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