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Abstract: The comprehensive establishment of “creative era” in China brings opportunities as well
as challenges for China’s cultural and creative industries. In order to enhance the influence and com-
petitiveness of cultural and creative industries at home and abroad, we need to explore its development
path under the new circumstances, which requires the cultural and creative industries to pull the en-
trepreneurial engine, protect the creative class, achieve network, promote the agglomeration of crea-
tive ideas, construct legal protection system and introduce of third-party governance path to grasp the
opportunities and face the challenges, so as to provide reference for cultural and creative industries in
the “creative era”.
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