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On the Development of Cultural and Creative Industries from the

Perspective of Cultural Soft Power
Wang Yincan, Xing Hongmei
(College Marxism. Shijiazhuang Tiedao University. Shijiazhuang, 050043, China)

Abstract: The development of cultural and creative industries is an important way to enhance the
soft power of Chinese culture. Cultural and creative industries serve as the organic carrier of the devel-
opment of cultural soft power which transforms resource advantages to enhance the attractiveness of
the culture; collects creative factors and stresses the importance of cultural innovation; creates a mass-
market brands to expand the influence of the culture; bears core values to enhance the cohesion of the
culture; guides emotion consumption and highlights the cultural charisma to enhance the soft power of
culture. Therefore, it is necessary to strengthen the Internet thinking to achieve the integration of
technology and creative cross-border fusion; to promote collaborative innovation to achieve the indus-
try’s “culture +”; to build brands of Chinese features to enhance influence at home and abroad; to
add creative elements in explaining the value concept; to promote consumer culture and shape culture
atmosphere so as to enhance the soft power of Chinese culture.

Key words: cultural and creative industries; cultural soft power; mechanism; measures
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Comparative Study on Spatial Words Acquisition Between

English and Chinese in Multi Dimensions
Yao Chunlin',Cao Hongmei’*, Wang Caiyun®,Zheng Rui'

(1. School of Foreign Languages, North China University of Science and Technology. Tangshan, 063009, China;
2. School of Preparation Education, Minzu University of China,Beijing, 100081, China;

3. Department of English, North China Institute of Aerospace Engineering. Langfang, 065000, China)

Abstract: The current study compares spatial words acquisition between English as the first lan-
guage, Chinese as the first language, as well as English as a foreign language. It finds that topological
relations are acquired before projective relations in mother language acquisition for both English as the
fist language and Chinese as the first language, which is coincident with Piaget Hypothesis. On the
other hand, the listening and practicing frequency and the simplicity of the word affect the spatial
words in both English and Chinese. However, study on English as foreign language acquisition shows
the ethnic cognitive distinction, which is not coincident with Piaget Hypothesis.

Key words: spatial words; acquisition; comparison between English and Chinese; Piaget Hypothe-

sis



