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Exploring on the Construction of Entrepreneurship Hatching Platform of

“Business Plan Competition” in University
WANG Ying-hui
(School of Economics and Management, Shijiazhuang Tiedao University, Shijiazhuang 050043, China)

Abstract ; “Business Plan Competition” in university has become one important part of entrepre-
neur education for college students. As the superior achievements of the “Business Plan Competition™
the business plans are seldom transformed into real enterprises. At the same time, the achievements
in scientific research in universities are facing with the reality of a low conversion rate as well. To im-
prove the real conversion rate of the achievements produced by “Business Plan Competition” and scien-
tific research in universities, it is necessary to build a entrepreneurship hatching platform in university
to play two aspects of roles: One is to provide high-tech products for college student’s entrepreneurial
team, and the other is to improve the real conversion rate of the achievements produced by “Business
Plan Competition” and scientific research in universities, moreover, to strengthen the college
students”’ survival and development ability in entrepreneur; and to promote the development of entre-
preneur education in university.
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