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A Study on Semantic Variation of Internet New Words in the

View of Cognitive Construction Grammar
SHEN Ying

(Department of Foreign Languages, Anhui University of Architecture, Hefei 230601, China)

Abstract; Internet has boosted a multiple of new words. Weibo application can be considered as a
rich source of Internet new words for linguistic data. With due analysis on key words in context, se-
mantic variation is categories into: variation of morphemes, semantic extension, reverse emotional
coloring and structural intertexuality. Still suffix structural coercion, lexical coercion and social cul-
tural coercion are recognized as the major factors to boost semantic variation of Internet new words.

Key words: Weibo; corpus; Internet new words; semantic variation; coercion
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