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Game Analysis of the First Advertising Expense

in ERP Sand-table Simulation Match
WANG Fan', CUI Xiao?, JIN Jin®

(1. Department of Express Delivery &. Logistics, Shijiazhuang Posts and Telecommunication Technical College, Shijiazhuang 050021, Chinaj;
2. Faculty of Accounting , Shijiazhuang Vocational College of Finance &. Economics, Shijiazhuang 050612, China;

3. Beijing Construction Engineering Co. Ltd, China Railway 16th Bureau Group, Beijing 100018, China)

Abstract: Aiming at the dilemma of high advertising expenses early in the ERP sand table simula-
tion match, several uncertainties are put forward. It is pointed out that it is irrational to pay blindly
for the market leadership. The cause for high advertising expense is analyzed according to the theory
of “beauty dilemma” and “prisoner dilemma”. Furthermore, a two-player game model with three
strategies is established, which introduces the advertising expense and the psychological expectation of
future earnings. In conclusion, a minimum advertising cost is the optimal choice. Meanwhile, the for-
mat of payoff matrix is improved.

Key words: ERP sand table simulation; advertising strategy; game theory
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Exploration of Weather Index Agricultural Insurance
——Taking Hebei Province as an Example
WEI Si-bo' . MA Qiong®
(1. Financial Department, HeBei University of Economics and Business, Shijiazhuang 050061, China;

2. Insurance Institute of HeBei, Shijiazhuang 050051, China)

Abstract:In recent years, extreme weather events frequently occur worldwide and cause serious
threats to food safety. It becomes the hot issue of international research using financial innovation
tools to cope with the weather disaster and ensuring food safety. The article conducts questionnaire
investigations among 400 farmers from 40 administrative villages in Zheng Ding county and Ling Shou
county. The survey demonstrates that once the weather disaster outbreaks, most farmers rely on sav-
ings, mortgages, emergency loans, social aid or relatives relief to restore the post-disaster production
and construction. Meanwhile, many farmers have expressed great interest in the weather index agri-
cultural insurance. For those farmers who are familiar with the insurance and vulnerable to floods and
droughts, the result with low correlation coefficient pass the test of correlation analysis. This result
proves such groups show more interest in weather index agricultural insurance. Therefore, it is neces-
sary to give further research to weather index agriculture insurance theory.
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