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Approaches to Creating Cultural Brand in Developing

Cultural Industries of Shijiazhang
LI Jun', ZHEN Jun-fang®

(1. College of Humanties, Shijiazhuang Tiedao University, Shijiazhuang 050043, China;

2. Shijiazhuang Vocational Technical College, Shijiazhuang 050081, China)

Abstract: For Shijiazhuang, creating city cultural brand is a key to developing cultural industries.
Yanzhao culture and Xibaipo revolutionary culture are the most well-known and the most representa-
tive in Shijiazhuang culture resources. So, creating Shijiazhuang cultural brand should be researching
and disseminating Yanzhao culture and Xibaipo revolutionary culture. In the process, Shijiazhuang
should create a felicitous cultural slogan,and should combine promoting the cultural brand with build-
ing city public utilities.

Key words: cultural industries; cultural brand; Shijiazhuang; Yanzhao culture; Xibaipo revolu-
tionary culture
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On the Marital Tort Liability System Constructed Foundation
GU Qtvyin
(Police Training Center, Nanjing Forest Police College . Nanjing 210042 , China)

Abstract: The marital tort liability presupposes the existence of infringements, the subjective re-
quirements being intentional fault, rather than negligence. The civil liability consequences is under-
taken by one party of the marriage to the other. Drawing on mature couples tort liability systems in
extra-regional countries, this paper states the reality and necessity to improve our marital tort liability
from three aspects which are the legal foundation, material foundation and social foundation.

Key words: marital tort liability;legal foundation;material foundation;social foundation
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