4 4 ( ) Vol.4 No.4
2010 12 JOURNAL OF SHIJTAZHU ANG TIEDAO UNIVERSITY( SOCIAL SCIENCE) Dec. 2010

:2095-0365(2010) 04-0027- 04

J. H H
(M MERY IR FEER, 28 H35  233041)

REHFREMEEE —NE X I RKFEV R RELTRBNERRSZ — Bk
X B E AR i 5% 4 M1 BRSEATR AT, B B TR R R e R BRI i R
FSCERF R %, H3E F Excel A M A/LE LR ARBFE VO R T KT HT 07, KERLE
W R R R S TR R A B AR R BRI R AR B8 D AR O R R 4 AT
CEEFEMNE A BENZRERBHFEMENREED BFEE Rkt L EHT i
Pl B R R R E R E AT, T AR R R B A 2 e

: [E PR s AR ER AR H B A

: F592; C913.3 A
, 1
, 2000 2008 ,
2000
2006 ,
20% ; 2007 2008
( ) , 20% , 2008
t , 24, 45%, 2006
, 2008
s 30.00%
30% , 60% , 25.00% |- S
30% ~ 40%"? % 0000 | g
il 20.00% . e ” /&*' 2 4 S 4
> > T 15.00% ¢
10.00% —- %) 1
70% , i
5.00%
30% ,
0.00% — T e
2000 2001 2002 2003 2004 2005 2006 2007 2008
A 15
1 1
:2010- 10- 07

(1988—),



BERERBRFFR(HEEFFR) 4

1
2000 505. 60 53. 42 120.52 98.17 90.98 142.51
2001 521. 15 46.79 120.96 96.72 95.03 161.65
2002 572. 98 57.32 141.66 97.82 104.12 172.06
2003 553. 98 47.12 138.87 107.76 90.33 169. 9
2004 656. 30 57. 10 149.30 124.30 126.50 199. 1
2005 661. 50 56. 63 141.09 123.58 128.91 211.29
2006 646. 26 46. 75 135.77 121.75 126.56 215.43
2007 713. 81 57.21 126.33 143.54 157.42 229.31
2008 730. 59 56. 23 130.75 149.22 178.83 215.56

ik WA/ (A2TT)

(2001- 2009)

? ’ B

(=)W EwE
( D BREIKENREEE ’
2 :
’ (M) W= BH
O =V WL SR WA
a1
AKX % R E
2 2000 ()X B % EEHE

(2) B EE , ,



%4 Ve ;22 8 B IR U 3R 4 A Y R R R AR 29

2 2009

39.20%  44.31%,

2. i
23.24%  14. 68% (1)
2 2009 )
/ / i
1 4808.02 382. 7
4609.01 354.25
2851.11 126.84 ° °
(2)
() & R I R 2 T
; (M) 752 Fl A X 8t %, 548+
’ B Y SO T U
(Z) B JF R BN ’ '
2007 (
, ) , «
2009 12 A 337 ” ,
2008 20. 4%, :3A (51
106 12.8% ;4 A , ,
81, 219" , 2010 1
(R) R B X E Z @ # ik
(D)LY EERBREE, &1 '

1,



30 BREHRERFFHR(HELRFHR) 4
, « 2 18
« »,
« » [7]
[6] _
2. 5
“15+ 17 2009 10
[ 1] s com. cn/ News/ Html/ 10/03/ 100325090601 . htmL
1. , 2006 (8):62 63. [5] , . .
[2] [J]. [J]. , 2002
,2008(9) : 214 215. (2): 27 29.
[ 3] [J]. [6] )
, 2009(9) :231- 232. [J]. ,2008(7) :22 24.
[ 4] , , [7] [EB/OL].[2005 5
——2009 3] .

[EB/OL].[2016325]. hitp:// www. ahta.

Analysis of Existing Problems and Optimization of Domestic Tourism

Consumption Structure of Anhui Province

PANG Tiamrtian

(School of Business Administration, Anhui U niversity of Finance and Economics, Bengbu 233041, China)

Abstract: Tourism consumption structure is an important sign of maturity in the measurement of

tourism development of a country or region. The purpose of investigating domestic tourism consump-

tion structure of the Anhui Province is to explore the development of tourism in Anhui Province.

Based on literature study and with the help of EXCEL software, we draw the conclusion from analysis

of Anhui province tourism statistics in recent years that there are some problems in the structure of

Anhui Tourism consumption, such as imbalance of proportions in the nomressential travel consump-

tion, depressed shopping and entertainment, irrational structure of tourism products. From the per-

spectives of environment, government, tourism enterprise, tourism and regional development, this

paper proposes some strategies for the improvement of tourism consumption structure in A nhui Prov-

ince.
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